My name is Ronald Draffin and | am a lifelong resident of the city of Buffalo and rider of the NFTA transit
system. | am here supporting the community in asking NFTA to stop its irresponsible bombardment of
beer ads targeting the children of the community. Many comments have been made by the public and
the NFTA basically saying “what’s the big deal”? And where else will we find the extra revenues we
seek? As if this additional advertising should not be a concern on the community’s radar. Well, according
to a 2007 report issued by the U.S. Department of Health and Human Services titled “The Surgeon
General’s Call To Action To Prevent and Reduce Underage Drinking” these advertisements should raise a
big concern. According to the 107 page report showed-the highest prevalence of alcohol dependence is
among people age 18-20 which meets the criteria for alcohol dependence set forth in the Diagnostic and
Statistical Manual of Mental Disorders. And according to data from the 2005 National Survey on Drug
Use and Health, 55 percent of youth ages 12-17 meet the same criteria for alcohol dependence. The
report also stated that alcohol is the most widely used substance of abuse among America’s youth.
Higher %'s of youth in 8" thru 12" grade use alcohol than tobacco or marijuana. They found 10% of 9-10
year olds have already started drinking, nearly 1/3 start before age 13. The peak years of alcohol
initiation being 7™ and 8" grade.
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Also, reports from the Center on Alcohol Marketing and Youth (CAMY) at the Johns Hopkins Bloomberg
School of Public Health, show 2/3 of parents believe more ads means more drinking and 75% says the
alcohol industry should do more to limit youth advertising. In markets where there is a saturation of
alcohol advertising youth tend to steadily increase their consumption until they are drinking on avg.50
drinks per month by age 25. The CAMY report also found alcohol ads are targeted at specific groups
deemed vulnerable to the ad message. The study found black teen were exposed to 32% more ads in
magazines, 17% more on television, and 20% more on radio! The study also found black and Hispanic
communities heard 34% more beer and ale ads on the radio than adults. They found underage drinkers
were 400 times more likely to see ads for alcoholic beverages than to see ads discouraging underage
drinking and 188 times more likely to see a booze ad than anti-drunk driving ad. it concluded by stating
“in today’s culture, parents trying to prevent their children from underage drinking not only have to
worry about peer pressure, but also about pressure from the alcohol industry which is pouring millions
in advertising into media that attracts young people. “

So, I see no difference in the alcohol industries ad campaigns and the Tabaco industry and we know how
many times they have been sued. And the community has very little patience for an entity like the NFTA
that continues to take us for granted like in the recent fare increase they forced down our throats and in
which 1 personally have filed a Title 6 complaint with the Federal Transportation Administration and
which is being investigated as we speak. If the community has concerns about this kind of advertising
saturation especially the parents of the children riding the NFTA system everyday then they should be
heard and all data analyzed. And if it turns out to be true that these particular ads are not on buses and
vans etc... except in the community the advertisers deem more vulnerable than others, then NFTA
should be ashamed of selling out the people they serve to the almighty dollar.
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The Surgeon General's Call to Action To Prevent and Reduce Underage Drinking

...................................................................................................................................................................

ADVERSE CONSEQUENCES OF UNDERAGE DRINKING

The short- and long-term consequences that arise from underage alcohol
consumption are astonishing in their range and magnitude, affecting ado-
lescents, the people around them, and society as a whole. Adolescence is
a time of life characterized by robust physical health and low incidence of
disease, yet overall morbidity and mortality rates increase 200 percent
between middle childhood and late adolescence/early adulthood. This
dramatic rise is attributable in large part to the increase in risk-taking,
sensation-seeking, and erratic behavior that follows the onset of puberty
and which contributes to violence, unintentional injuries, risky sexual
behavior, homicide, and suicide (Dahl 2004). Alcohol frequently plays a
role in these adverse outcomes and the human tragedies they produce.
Among the most prominent adverse consequences of underage alcohol use

are those listed below. Underage drinking:

. * Is a leading contributor to death from injuries, which are the
'5( main cause of death for people under age 21. Annually, about
5,000 people under age 21 die from alcohol-related injuries
involving underage drinking. About 1,900 (38 percent) of the
5,000 deaths involve motor vehicle crashes, about 1,600 (32 percent)
result from homicides, and about 300 (6 percent) result from sui-
cides (Centers for Disease Control and Prevention [CDC] 2004;
Hingson and Kenkel 2004; Levy et al. 1999; National Highway
Traffic Safety Administration [NHTSA] 2003; Smith et al. 1999).

* Plays a significant role in risky sexual behavior, including unwanted,
unintended, and unprotected sexual activity, and sex with multiple
partners. Such behavior increases the risk for unplanned pregnancy
and for contracting sexually transmitted diseases (STDs), includ-
ing infection with HIV, the virus that causes AIDS (Cooper and
Orcutt 1997; Cooper et al. 1994).

* Increases the risk of physical and sexual assault (Hingson et al. 2005).
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Section I: Underage Drinking in America

e Is associated with academic failure (Grunbaum et al. 2004).
o Is associated with illicit drug use (Grunbaum et al. 2004).
* Is associated with tobacco use (Shiffman and Balabanis 1995).

* Can cause a range of physical consequences, from hangovers to

death from alcohol poisoning.

* Can cause alterations in the structure and function of the develop-
X ing brain, which continues to mature into the mid- to late twen-
| ties, and may have consequences reaching far beyond adolescence

(Brown et al. 2000; Crews et al. 2000; De Bellis et al. 2000;
Swartzwelder et al. 19954, 19956; Tapert and Brown 1999; White
and Swartzwelder 2005).

e Creates secondhand effects that can put others at risk. Loud and
unruly behavior, property destruction, unintentional injuries,
violence, and even death because of underage alcohol use afflict
innocent parties. For example, about 45 percent of people who
die in crashes involving a drinking driver under the age of 21 are
people other than the driver (U.S. Department of Transportation
Farality Analysis Reporting System 2004). Such secondhand effects
often strike at random, making underage alcohol use truly every-
body’s problem.

* In conjunction with pregnancy, may result in fetal alcohol spec-
S/ trum disorders, including feral alcohol syndrome, which remains a

leading cause of mental retardation (Jones and Smith 1973).

Further, underage drinking is a risk factor for heavy drinking later in life
(Hawkins et al. 1997; Schulenberg et al. 19964), and continued heavy
use of alcohol leads to increased risk across the lifespan for acute conse-
quences and for medical problems such as cancers of the oral cavity,

larynx, pharynx, and esophagus; liver cirrhosis; pancreatitis; and hemor-

rhagic stroke (reviewed in Alcohol Research ¢ Health 2001).
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